
 

Diva International reinvents the way teens experience 
their first periods; 

MAKERS OF THE DIVACUP RELEASE ‘FIRST PERIOD KIT’ TO TACKLE 
MENSTRUAL MISEDUCATION. 

 

November 9, 2020 (Toronto, ON) - Diva International, makers of the DivaCup®, the leading 
brand in Menstrual Cups announce the launch of the ‘First Period Kit’. Tackling menstrual 
miseducation, the ‘First Period Kit’ includes an educational handbook, DivaCup Model 0, 
ShakerCup, DivaWash, and other essentials for those new to periods.  The ‘First Period Kit’ was 
available for pre-sale on October 26 via ShopDiva.com and ShopDiva.ca. The ‘First Period Kit’ 
launches officially on November 9 for $59.99 CAD.  

“Education is the first step towards menstrual equity," says Carinne Chambers-Saini, CEO and 
co-founder of Diva International. "Providing people who menstruate with the right information 
and the right products that allow them to have their periods with dignity is the work that we do 
every day.” 

To support the continued fight against menstrual miseducation, 5% of sales revenue from the 
‘First Period Kit’ will go to Diva Day A long-time partner of Diva’s social impact program, 
DivaCares Diva Day’s work focuses on the menstrual education of young people who 
menstruate in Kenya. According to research done by UNESCO on the effects of menstruation 
on education, people who menstruate are getting their first period as young as 8 to 10 years old 



- and lack of access to products and education on period care has a huge impact. In North 
America alone, up to 70% of girls and women have missed school or work because of their 
period. 
 
“The funds donated to Diva Day will go directly to teaching supplies for our workshops to ensure 
we can continue our work,” says co-founder of Diva Day, Malindi	Ayienga. “Diva Day is grateful 
to work with Diva International so together we can spread the inner revolution.” 
 
Launched in 2002, Diva International Inc. (Diva), is the maker of the DivaCup, a revolutionary, 
industry-disrupting period care product sold in over 65,000 North American retailer outlets. 
Outside North America, DivaCup is available in over 35 countries and counting. The DivaCup 
was the first menstrual cup to get mainstream market distribution, bringing an economical, eco-
friendly, and leak-free period alternative to those who menstruate. The DivaCup is now the #1 
selling product in its category on Amazon, as well as the fastest growing sanitary protection 
SKU in North America.  

Get social with Diva: 

Instagram: @ TheDivaCup 

Facebook: DivaCup 
 
Twitter: @ DivaCup 
 
About Diva International 
Established in 2003, Diva’s founders, Francine Chambers and her daughter, Carinne 
Chambers-Saini, have become disruptors in the menstrual care industry, passionately following 
their dream to create a menstrual cup, a healthy and effective alternative to disposables. Their 
product, the DivaCup, is an easy-to-use, cost-effective, and eco-friendly alternative to 
disposable tampons and pads, offering up to 12 hours of leak-free protection. Diva is also 
passionately committed to its social impact program, DivaCares. Its mission is to establish 
meaningful partnerships globally to address issues of accessibility, menstrual equity, and 
education. As Diva believes that menstruation should be a fact of life, not life-limiting, the 
company is passionately committed to breaking taboos surrounding menstruation worldwide. 
For more information, please visit divacares.com. 
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Carinne Chambers-Saini, CEO and co-founder of Diva International, maker of the 
DivaCup, is available for interview upon request. 

Media inquiries: 
Amy Saunders, Public Relations Manager 
Diva International Inc. 
asaunders@divapartner.com 
+1 647-282-0269 




